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Communication and Media Studies 
Introduction
Communication and Media studies not only have a national significant but also a global relevance and application. While the traditional media such as television, film, radio and mobile phone still remain relevant, media and communication are slowly turning to a bigger business particularly in business branding. In the past couple of year, companies such as Google, Facebook, YouTube and other upcoming companies are slowly turning into the sphere of media and communication. The studies of media and communication are therefore increasingly becoming popular and more relevant. The purpose of this essay is to define, describe and discuss the importance of media and communication studies and how it will help me in the future.
Communication and Media
Definition
According to Paxson, (2010), communication and media studies generally refer to the studies of the practical application of journalism, public relation, television, radio broadcasting and advertising. In other words, communication and media studies combine the application of communication with media and cultural analysis. In essence, communication is the process of exchanging or encoding information through sound, symbols and actions to transmit information to others. Communication may also involve, decoding and giving such signals meaning.  More broadly communication uses other forms of media such as television, film or radio broadcasting to convey information to a larger group of audience. Communication and media studies is, therefore, an interdisciplinary major consisting of both communication types and various forms of media. 
Importance
One key importance of studying communication and media is that it’s an interdisciplinary discipline. Besides passing information, communication and media studies will equip me with much more knowledge of another discipline such as technology, history, visual and sound studies and political media. Ideally, at a graduate level, studying media and communication will not only improve my skills and knowledge base but it will also equip me with more specializations and diverse skills such as creative writing, advertising, marketing, advertising, cultural policy, public relation (Paxson, 2010). It will also boost my skills in print and electronic media, and knowledge of social media.  
The other important application of communication and media studies and essentially something I hope to learn is the application of analysis and training. Although I'm not so specific on the line I would want to venture after completing my course, I'm pretty confident that learning analytical skills and training will equip me on the path ahead and having an adequate qualification in meeting my future career goals. In addition, the subject of communication and media studies will place me on a global relevance scale. Since mass media and communication is one of the most popular course, studying communication and media studies places me a head on this journey of global relevance and applications (Paxson, 2010).
The third and the last reason why I think studying communication and media is important to me and my career goal is it will give me priced skills of modern application and use. One of the most sought out skills by large firm and organizations is the ability to adapt and the use of modern-day tech without getting confused or overwhelmed (Paxson, 2010). Knowledge of both the traditional and modern media outlet as well as the diverse skills of publishing and advertising goes a long way in not only improving my job qualification but also meeting career and employment responsibilities.
In summary, I’m quite excited and opportunistic about taking communication and media studies. Looking ahead, I see myself as a head or a manager of a leading public relations firm of international reputation. 
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